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POPULATION OF MAIN URBAN CENTRES & PARISH: 2001 CENSUS

Parish & Urban Centre

Jamaica

Kingston & St Andrew
Metropolitan Area

St Thomas
Morant Bay
Port Morant
Yallahs

St Mary

Port Maria
Highgate
Annotto Bay
Oracabessa
St Ann

St Ann's Bay
Brown'sTown

Ocho Rios

Runaway Bay
Trelawny
Falmouth
Clarks Town
St James
Montego Bay

Hanover

Lucea

Total
2,607,600
651,900
579,100

91,600
10,800

3,000
9,900
111,500
7,400
6,100
5,400
4,200
16,800
10,400
8,100
15,800

5,800

73,100
8,200

3,900
175,100
96,500
67,000
6,100

Source: Demographic Statistics 2003, STATIN

Parish & Urban Centre

Westmoreland
Savanna-la-mar
St Elizabeth
Black River
Santa Cruz
Manchester
Mandeville
Christianna
Porus
Clarendon
May Pen
Chapelton
Lionel Town
Frankfield

Spalding (including part in
Manchester)

St Catherine
Spanish Town
Portmore & Hellshire
Old Harbour
Ewarton

Linstead

Bog Walk

Total

138,900
19,900

146,400
4,100
10,800
185,800
47,500
8,300
5,900
237,000
57,300
4,600
3,600
3,600
3,200

482,300
131,500
161,700
23,800
10,800
15,700
11,200
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MALE & FEMALE POPULATION BY FIVE YEAR AGE GROUPS

Age Group

0-4
5-9
10-14
15-19
20-24
25-29
30-34
35-39
40-44
45-49
50-54
55-59
60-64
65-69
70-74
75+
TOTAL

Male

138,816
149,577
139,673
126,670
105,524
98,710
94,411
87,505
76,988
56,468
49,826
38,960
31,954
28,816
24,745
37,504

1,286,147

% of total
pop.

5.3%
5.7%
5.3%
4.8%
4.0%
3.8%
3.6%
3.3%
2.9%
2.2%
1.9%
1.5%
1.2%
1.1%
0.9%
1.4%
49.2%

Source: Demographic Statistics 2003, STATIN

Female

133,818
144,992
136,652
125,585
110,947
107,370
103,538
97,385
80,214
58,369
48,075
37,219
33,543
30,817
27,072
50,709
1,326,305

% of total
pop.

5.1%
5.6%
5.2%
4.8%
4.2%
4.1%
4.0%
3.7%
3.1%
2.2%
1.8%
1.4%
1.3%
1.2%
1.0%
1.9%
50.8%

Total

272,634
294,569
276,325
252,255
216,471
206,080
197,949
184,890
157,202
114,837
97,901
76,179
65,497
59,633
51,817
88,213
2,612,452

% of total
pop.

10.4%
11.3%
10.6%
9.7%
8.3%
7.9%
7.6%
7.1%
6.0%
4.4%
3.7%
2.9%
2.5%
2.3%
2.0%
3.4%
100.0%
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ALL JAMAICA AND REGIONAL MEAN PER CAPITA CONSUMPTION (ANNUALLY), 1993 - 2003

JAMAICA KMA OTHER TOWNS
Year CurrentPrices Constant Current Prices Constant CurrentPrices Constant

Prices Prices Prices
1993 23,408 6,805 30,766 9,036 23,523 6,801
1994 32,712 7,652 46,127 10,897 32,406 7,586
1995 35,522 7,793 47,801 10,610 35,632 7,848
1996 43,050 7,230 55,460 9,484 44,126 7,284
1997 58,598 9,076 83,446 13,015 60,772 9,441
1998 66,931 9,440 91,511 12,811 67,506 9,685
1999 69,740 9,396 96,394 12,889 73,015 10,067
2000 71,255 8,797 103,339 12,656 75,171 9,450
2001 82,248 9,550 116,176 13,080 85,687 10,191
2002 84,253 8,956 122,406 12,593 84,614 9,147
2003 88,062 8,758 126,163 12,228 100,954 10,155

Source: Jamaica Survey of Living Conditions 2003, PIOJ & STATIN (1990= base year)

RURAL AREAS

CurrentPrices

18,517
24,296
27,216
34,352
42,173
50,840
51,641
48,796
59,138
62,336
67,663

Constant

5,328
5,612
5,870
5,700
6,460
7,166
6,929
6,028
7,049
6,850
6,915

REAL MEAN PER CAPITA CONSUMPTION AND FOOD CONSUMPTION BY GENDER OF HEAD OF HOUSEHOLD, 2003, 2002 AND 2001

Per Capita Consumption

Gender 2003 2002 2001
Male 9,727.76 9,962.12 10,017.00
Female 7,714.34 7,794.89 9,052.00

Source: Jamaica Survey of Living Conditions 2003, PIOJ & STATIN

Per Capita Food Consumption

2003
3,996.52

3,228.74

2002
3,905.15

3,219.28

2001
4,320.00

3,983.00
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MEAN PER CAPITA FOOD EXPENDITURES BY COMMODITY GROUP, BY REGION 2003
JAMAICA

Commodity Group

Meat, Poultry and Fish
Dairy Products

Oils and Fat

Cereals and Cereal Products
Starchy Roots and Tubers
Vegetables and Juices
Fruits

Sugar/Sweets
Miscellaneous Food
Breakfast Drinks, Beverages

Meals away from home

Total Consumption Expenditure

8,411
3,034

801
4,555
2,281
2,430
1,692

730
2,501
1,763
8,269

36,466

$

%
231
8.3
22
125
6.3
6.7
4.6
2.0
6.9
4.8
22.7

100.0

Source: Jamaica Survey of Living Conditions 2003, PIOJ & STATIN

KMA

9,670
3,788
882
5,190
1,985
3,219
2,929
753
3,019
2,096
10,668

44,198

%
21.9
8.6
2.0
117
4.5
7.3
6.6
17
6.8
4.7
24.1

100.0

OTHER TOWNS
$ %
9,238 21.7
3,351 7.9
888 2.1
4,687 11.0
2,434 5.7
3,018 7.1
2,335 55
771 1.8
3,016 7.1
1,887 4.4
11,043 25.9
42,668 100.0

RURAL AREAS

$
7,628

2,613

741
4,237
2,370
1,919

968

709
2,131
1,581
6,449

31,348

%
24.3
8.3
24
135
7.6
6.1
3.1
2.3
6.8
5.0
20.6
100.0
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MEAN PER CAPITA CONSUMPTION (ANNUALLY) BY COMMODITY GROUP BY REGION, 2003

COMMODITY GROUP MEAN ($)

Food & Beverages 36,466
Fuel & Household Supplies 4,437
Housing & Household Expenses 16,551
Household Durable Goods 1,319
Personal Care 2,177
Health Care 2,894
Clothing & Footwear 4,474
Transportation 9,902
Education 6,968
Recreation 711
Miscellaneous Consumption 2,162
Total Consumption Expenditure 88,062

% OF
TOTAL

41.4
5.0
18.8
15
2.5
3.3
5.1
11.2
7.9
0.8
25
100.0

Source: Jamaica Survey of Living Conditions 2003, PIOJ & STATIN

MEAN ($)

44,198
4,744
29,835
1,744
2,854
4,263
5,516
17,482
10,321
1,578
3,628
126,163

TOTAL

% OF MEAN ($)

35.0 42,668
38 4,919
23.7 19,993
14 1,540
23 2,751
3.4 3,256
4.4 4,872
13.9 10,067
8.2 8,014
13 477
2.9 2,398
100.0 100,954

% OF
TOTAL

42.3
4.9
19.8
15
2.7
3.2
4.8
10.0
7.9
0.5
2.4
100.0

MEAN ($)

31,348
4,170
9,727
1,070
1,721
2,189
3,903
6,499
5,197

391
1,448
67,663

% OF
TOTAL

46.3
6.2
14.4
1.6
25
3.2
5.8
9.6
7.7
0.6
21
100.0



MARKETING
STRAATEGY

LIMITED

Tty

Maorket research...to identify solutions
and provide direction,

MEAN ANNUAL PER CAPITA CONSUMPTION BY (POOREST TO RICHEST) QUINTILE AND COMMODITY GROUP 2003

Commodity Group

Food & Beverages

Fuel & Household Supplies
Housing & Household Expenses
Household Durable Goods
Personal Care

Health Care

Clothing & Footwear
Transportation

Education

Recreation

Miscellaneous Consumption

Total Consumption Expenditure

Poorest
$ Percent
14,574 51.6
2,063 7.3
2,952 10.5
121 0.4
756 2.7
696 2.5
2,236 7.9
1,780 6.3
2,400 8.5
95 0.3
562 2.0
28,235 100.0

Source: Jamaica Survey of Living Conditions 2003, PIOJ & STATIN

Quintile 2
$ Percent
22,541 49.1
3,181 6.9
5,559 12.1
393 0.9
1,293 2.8
1,201 2.6
3,069 6.7
3,143 6.9
4,524 9.9
90 0.2
885 1.9
45,878 100.0

Quintile 3
$ Percent
31,932 49.8
4,109 6.4
8,290 12.9
814 1.3
1,843 29
1,606 25
3,889 6.1
5,180 8.1
4,975 7.8
166 0.3
1,361 2.1
64,164 100.0

Quintile 4
$ Percent
41,480 45.1
5,299 5.8
14,580 15.8
1,746 1.9
2,386 2.6
2,931 3.2
5,352 5.8
8,459 9.2
7,405 8.0
494 0.5
1,900 2.1
92,033 100.0

Quintile 5
$ Percent
71,266 35.9
7,601 3.8
45,131 22.8
3,430 1.7
4,442 2.2
7,240 3.7
7,703 3.9
29,057 14.7
14,324 7.2
2,284 1.2
5,864 3.0
198,342 100.0
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MEAN ANNUAL PER CAPITA EXPENDITURE BY FOOD COMMODITY GROUP, BY QUINTILE

Poorest Quintile 2 Quintile 3 Quintile 4
Commodity Group $ Percent $ Percent $ Percent $ Percent
Meat, Poultry and Fish 3,842 26.4 5,869 26.0 7,712 24.2 9,532 23.0
Dairy Products 1,210 8.3 2,038 9.0 2,822 8.8 3,607 8.7
Oils and Fat 414 2.8 575 25 772 24 886 2.1
Cereals and Cereal Products 2,457 16.9 3,363 14.9 4,493 141 5,192 125
Starchy Roots and Tubers 1,317 9.0 1,727 7.7 2,293 7.2 2,622 6.3
Vegetables and Juices 862 5.9 1,375 6.1 2,130 6.7 2,617 6.3
Fruits 354 2.4 692 3.1 1,205 3.8 1,707 4.1
Sugar/Sweets 477 33 575 25 733 2.3 829 2.0
Miscellaneous Food 1,142 7.8 1,825 8.1 2,380 7.5 2,967 7.2
Breakfast Drinks, Beverages 532 3.6 1,069 4.7 1,484 4.6 1,819 4.4
Meals away from home 1,968 135 3,434 15.2 5,909 18.5 9,704 23.4
Total Consumption Expenditure 14,574 100.0 22,541 100.0 31,932 100.0 41,480 100.0

Source: Jamaica Survey of Living Conditions 2003, PIOJ & STATIN (1990= base year)

Quintile 5
$ Percent
14,963 21.0
5,458 7.7
1,349 1.9
7,325 10.3
3,571 5.0
4,922 6.9
4,204 5.9
1,056 15
4,307 6.0
3,841 5.4
20,270 28.4
71,266 100.0
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MEAN ANNUAL PER CAPITA FOOD CONSUMPTION BY COMMODITY GROUP, BY SEX OF HEAD OF

HOUSEHOLD., 2003

SEX OF HOUSEHOLD HEAD
MALE FEMALE

COMMODITY GROUP %) Percent %) Percent
Meat, Poultry and Fish 8,987 224 7,791 24.0
Dairy Products 3,120 7.8 2,942 9.1
Oils and Fat 858 2.1 739 2.3
Cereals and Cereal Products 4,817 12.0 4,273 13.2
Starchy Roots and Tubers 2,525 6.3 2,019 6.2
Vegetables and Juices 2,676 6.7 2,164 6.7
Fruits 1,803 4.5 1,572 4.8
Sugar/Sweets 770 1.9 688 2.1
Miscellaneous Food 2,537 6.3 2,462 7.6
Breakfast Drinks, Beverages 2,087 5.2 1,414 4.4
Meals away from home 10,004 24.9 6,401 19.7
Total Food 40,185 100.0 32,465 100.0
Total Consumption Expenditure 97,813 77,568

Source: Jamaica Survey of Living Conditions 2003, PIOJ & STATIN
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TOTAL POPULATION 16 YEARS AND OVER BY FIVE-YEAR AGE GROUPS, BY UNION STATUS

Age Total Married Common-Law Not in a Union Not Reported
Group

# % of # % of # % of # % of
total total total age total
age age group age
group group group
16-19 200,747 419 0% 8,037 4% 170,172 85% 22,119 11%
20-24 214,908 8,644 4% 33,903 16% 162,001 75% 10,360 5%
25-29 205,720 27,723 13% 51,543 25% 118,827 58% 7,628 4%
30-34 196,423 43,062 22% 54,251 28% 92,618 47% 6,491 3%
35-39 183,937 50,973 28% 48,487 26% 78,610 43% 5,867 3%
40-44 154,697 50,267 32% 34,750 22% 64,422 42% 5,258 3%
45-49 113,242 42,830 38% 20,982 19% 45,497 40% 3,934 3%
50-54 96,916 39,807 41% 13,742 14% 39,273 41% 4,095 4%
55-59 75,355 32,532 43% 8,634 11% 31,212 41% 2,977 4%
60-64 65,001 28,512 44% 5,450 8% 28,238 43% 2,801 4%
65-69 59,571 26,171 44% 3,549 6% 27,255 46% 2,596 4%
70-74 51,736 21,090 41% 2,316 4% 25,911 50% 2,418 5%
75-79 38,178 13,754 36% 1,254 3% 21,294 56% 1,876 5%
80-84 24,190 6,938 29% 509 2% 15,379 64% 1,363 6%
85+ 23,614 4,285 18% 440 2% 17,083 72% 1,806 8%
Total 1,704,235 397,007 23% 287,847 17% 937,792 55% 81,589 5%

Source: Population Census 2001, Country Report, STATIN

- 10
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FEMALE POPULATION 16 YEARS AND OVER BY FIVE YEAR AGE GROUPS, BY UNION

Age Group Total Married
# % of total
age group
16-19 100,211 334 0%
20-24 110,731 6,440 6%
25-29 107,638 17,131 16%
30-34 103,212 23,934 23%
35-39 97,139 27,469 28%
40-44 78,971 25,805 33%
45-49 57,698 21,865 38%
50-54 47,489 18,651 39%
55-59 36,886 15,074 41%
60-64 33,356 13,619 41%
65-69 30,838 11,868 38%
70-74 27,087 8,664 32%
75-79 20,664 5,048 24%
80-84 14,036 2,307 16%
85+ 14,624 1,155 8%
Total 880,580 199,364 23%

Source: Population Census 2001, Country Report, STATIN

Common-Law

#

6,908
22,820
27,583
26,783
23,228
15,117

8,789

5,259

3,091

1,895

1,133

730
395
181
181
144,093

% of
total
age
group
7%

21%
26%
26%
24%
19%
15%
11%
8%
6%
4%
3%
2%
1%
1%
16%

Not in a Union

#

82,572
76,439
59,092
49,093
43,239
35,243
25,023
21,520
17,280
16,320
16,470
16,366
14,125
10,707
12,165
495,654

% of
total
age
group
82%

69%
55%
48%
45%
45%
43%
45%
47%
49%
53%
60%
68%
76%
83%
56%

Not Reported

#

10,396
5,033
3,831
3,402
3,203
2,806
2,021
2,059
1,441
1,522
1,366
1,328
1,096

842
1,123
41,469

% of
total
age

group

11

10%
5%
4%
3%
3%
4%
4%
4%
4%
5%
4%
5%
5%
6%
8%
5%
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MALE POPULATION 16 YEARS AND OVER BY FIVE YEAR AGE GROUPS, BY UNION

Age Group Total Married
# % of
total
age
group
16-19 100,536 85 0%
20-24 104,177 2,205 2%
25-29 98,082 10,592 11%
30-34 93,211 19,128 21%
35-39 86,798 23,504 27%
40-44 75,726 24,462 32%
45-49 55,544 20,965 38%
50-54 49,427 21,156 43%
55-59 38,469 17,458 45%
60-64 31,645 14,893 47%
65-69 28,733 14,303 50%
70-74 24,649 12,427 50%
75-79 17,514 8,705 50%
80-84 10,154 4,632 46%
85+ 8,990 3,130 35%
Total 823,655 197,645 24%

Source: Population Census 2001, Country Report, STATIN

Common-Law

1,128
11,083
23,960
27,468
25,259
19,632
12,193

8,483

5,543

3,555

2,416

1,586

860
328
259
143,753

# % of total
age
group
1%
11%
24%
29%
29%
26%
22%
17%
14%
11%
8%

6%

5%

3%

3%
17%

Notin a Union
#

87,600
85,562
59,734
43,525
35,371
29,179
20,473
17,753
13,932
11,918
10,785
9,546
7,169
4,673
4,918
442,138

% of
total
age
group
87%

82%
61%
47%
41%
39%
37%
36%
36%
38%
38%
39%
41%
46%
55%
54%

Not Reported
# % of
total
age
group
11,723 12%
5,327 5%
3,796 4%
3,089 3%
2,665 3%
2,452 3%
1,912 3%
2,036 4%
1,537 4%
1,279 4%
1,229 4%
1,091 4%
780 4%
521 5%
683 8%
40,120 5%

- 12
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NUMBER OF HOUSEHOLD REPORTING ACCESS TO TELEPHONE BY PARISH (2001)

IN DWELLING
Parish Total Total Land Cellular Neighbour's No Access Not Reported
Households  Household with Facilty
Access
Kingston 28,200 18,332 14,139 4,193 461 8,628 779
St Andrew 164,513 123,736 105,783 17,953 1,577 33,753 5,447
StThomas 28,210 13,989 12,425 1,564 373 13,421 427
Portland 23,916 11,217 9,264 1,953 413 11,901 385
St Mary 32,167 15,425 10,689 4,736 399 15,903 440
St Ann 45,378 22,113 15,239 6,874 441 21,852 972
Trelawny 21,733 9,947 7,121 2,826 276 11,113 397
St James 49,741 32,105 22,583 9,522 577 15,763 1,296
Hanover 20,283 9,242 5,768 3,474 302 10,261 478
Westmorland 42,029 17,275 10,619 6,656 568 23,661 525
St Elizabeth 41,687 19,135 10,678 8,457 338 21,521 693
Manchester 51,425 28,954 19,534 9,420 415 21,213 843
Clarendon 64,669 28,247 18,119 10,128 945 34,236 1,241
St Catherine 134,378 94,455 78,530 15,925 1,194 35,672 3,057
Jamaica 748,329 444,172 340,491 103,681 8,279 278,898 16,980

Source: Population Census 2001, Country Report, STATIN
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NUMBER OF HOUSEHOLDS REPORTING ACCESS TO COMPUTER BY PARISH (2001)

Parish

Kingston

St Andrew
StThomas
Portland

St Mary

St Ann
Trelawny

St James
Hanover
Westmorland
St Elizabeth
Manchester
Clarendon
St Catherine

Jamaica

Total
Households

28,200
164,513
28,210
23,916
32,167
45,378
21,733
49,741
20,283
42,029
41,687
51,425
64,669
134,378
748,329

Total with
Access to
Computer

2,200
35,186
2,057
1,665
1,881
3,437
1,387
5,435
1,370
2,227
2,460
4,926
4,506
20,001
88,738

Source: Population Census 2001, Country Report, STATIN

IN DWELLING

Internet
connection

660
21,760
487
427
562
1,067
266
2,293
274
533
522
1,694
975
8,902
40,422

No Internet
Connection

1,540
13,426
1,570
1,238
1,319
2,370
1,121
3,142
1,096
1,694
1,938
3,232
3,531
11,099
48,316

No Computer

25,055
123,279
25,558
21,778
29,790
40,683
19,858
42,815
18,364
38,921
38,208
45,105
58,461
110,501
638,376

Notreported

945
6,048
595
473
496
1,258
488
1,491
549
881
1,019
1,394
1,702
3,876
21,215

14
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LABOUR FORCE BY AGE GROUP AND GENDER, 2004

Age Group Male
14-19

20-24

25-34

35-44

45-54

55-64

65 and over

Total

Source: Economic & Social Survey Jamaica 2004, PIOJ

29,000
88,800
183,200
159,500
104,500
59,400
39,100
663,500

20,100
69,100
159,000
145,100
81,500
37,900
18,600
531,300

Total
49,100

157,900
342,200
304,600
186,000
97,300
57,700
1,194,800
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FOR MORE INFORMATION, PLEASE CONTACT:

MARKETING STRATEGY LIMITED

23 LADY MUSGRAVE ROAD

KINGSTON 5

JAMAICA

TEL: 876 978-3236, 978-5207, 978-7552, 927-3178
FAX: 876 978-3237

EMAIL: research@msljamaica.com
www.msljamaica.com
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